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ADDING SOME SPARKLE TO DARK DAYS
Throughout 2020, convenience retailers showcased exactly why they’re the hub of local communities. 
With a range of services in SPAR stores, including Barista Bar coffees, Post Offices, and deli counters, 
combined with the highest quality local produce and excellent customer services, it’s no wonder we relied 
so much on the shop round the corner this year! 

This Christmas, SPAR brought some extra twinkle to its OOH campaign, with a dazzling special on Ormeau 
Avenue in Belfast. 

Speaking about the campaign, Daz Lyttle, Creative Director, Genesis added: “SPAR stores are rooted 
in communities across the country, staffed by friendly local people and have reacted to the COVID-19 
pandemic to ensure customer and staff safety, giving new meaning to the ’There for you’ tagline. The SPAR 
icon, being a fir tree, lends itself perfectly to being lit up like a Christmas tree in this confident design that is 
instantly recognisable as a brand, with no logo in sight!

Media: Genesis   -    Special Build: Potato Bred   -    OOH Agency: PML
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DIAGEO DELIGHTS ON OOH
Diageo has delivered a range of innovative and special campaigns throughout December, with a Guinness 
sound special, Dynamic activity for Rockshore, and multiple creatives for the Spirits portfolio. 

Speaking about the campaigns, Nicola McNaughton, Senior Account Manager, Source out of home said: 
“After a difficult year, we’ve worked closely with Diageo and the team at PHD to showcase several of the 
most popular brands with exciting campaigns for Christmas. 

”The sound special on Great Victoria Street plays the iconic music from the Guinness TV ads, creating 
an immersive experience for those walking and driving past, grabbing the attention and increasing 
memorability. Rockshore incorporated a live weather trigger into it’s campaign, with a tagline stating ‘winter 
sun still counts’ when it’s considered sunny.”

Craig Henderson, Account Manager, Source out of home added: “We wanted to place the Diageo activity 
in roadside and retail locations, influencing consumers with relevant content at the right moment. The 
activity for the Spirits portfolio showcased a range of delicious cocktail ideas which are perfect for those 
trying something new at home this Christmas.” 

Media: PHD    -   OOH Agency: Source out of home

https://pmlgroup-ni.com/content/diageo-launches-two-ooh-brand-campaigns/
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GOOD HONEST FOOD
Producing tasty meals starts with a premium product, and in Northern Ireland our farmers produce one of 
the most sustainable sources of beef in the world! The Livestock and Meat Commission operate the Farm 
Quality Assurance scheme, ensuring consumers are aware of the quality and traceability of the food they 
eat.
 
To showcase the stunning product on offer and encourage consumers to make the most of what they’re 
eating, LMC has enlisted Tyrone native, James Devine to showcase simple and tasty recipes. The local 
chef, who once appeared on Masterchef The Professionals, has been cooking up a storm with burgers and 
honey chilli chicken showcased on 6 Sheets and Digital Screens across NI.
 
Wendy McWilliams, Media Director, Genesis, said: “This campaign has a strong retail focus, placing the 
message at key locations to help shoppers decide what to have for dinner! Point of sale 6 Sheets and Asda 
Live Digital Screens combined with roadside 6 Sheets to deliver coverage to a large audience. Local chef, 
James Devine shared his burger recipe with a clear call to action to search for more information online.”

Media: Genesis    -    OOH Agency: PML
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UNLOCK YOUR LOCKDOWN
For many women across Northern Ireland, lockdown isn’t temporary as they are trapped in a cycle of domestic violence. 
To help reach vulnerable women across NI, and to equip them with the support and information they need to unlock 
their lockdown, Women’s Aid employed OOH, in a range of highly targeted locations.

Speaking about this campaign, Nicola McNaughton, Senior Account Manager said: “This is a really powerful campaign, 
with an important message. Our brief was to reach women at the touchpoints they encounter regularly, offering the 
chance to sensitively convey the message that support was available through Women’s Aid. 

“To communicate with vulnerable women we used carefully selected OOH formats and locations. Phone Kiosks 
are highly effective at community level targeting, while Adshel Live placed the campaign across roadside locations, 
building frequency and reach for the activity. Additionally, the A3 Bespoke Network enabled us to display the message 
in pharmacies across NI, allowing for subtle yet powerful message delivery.”

Media: Krow    -    OOH Agency: PML
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SOCIABLE MEDIA 
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Location Based Marketing

1 28th Dec - 10th Jan 10 3rd May - 16th May 19 6th Sept - 19th Sept

2 11th Jan - 24th Jan 11 17th May - 30th May 20 20th Sept - 3rd Oct

3 25th Jan - 7th Feb 12 31st May - 13th Jun 21 4th Oct - 17th Oct

4 8th Feb - 21st Feb 13 14th Jun - 27th Jun 22 18th Oct - 31st Nov

5 22nd Feb - 7th Mar 14 28th Jun - 11th Jul 23 1st Nov - 14th Nov

6 8th Mar - 21st Mar 15 12th Jul - 25th Jul 24 15th Nov - 28th Nov

7 22nd Mar - 4th Apr 16 26th Jul - 8th Aug 25 29th Nov - 12th Dec

8 5th Apr - 18th Apr 17 9th Aug - 22nd Aug 26 13th Dec - 26th Dec

9 19th Apr - 2nd May 18 23rd Aug - 5th Sept

2021 OOH Cycle Calendar
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Klarna: Klarna Lottery Poster

Australia: As an extension of their ‘uncensored’ campaign Swedish shopping app Klarna are celebrating 
Christmas by gamifying street posters across Australia. For the past two decades, QR codes have 
prompted interaction with advertising in Asia. But only recently, Australians have begun adapting to, and 
engaging with these tiny pixelated portals. Recognising the growing behaviour of Australians willing to 
interact with QR codes in the COVID-normal world, Klarna and Thinkerbell have leveraged the technology 
to create interaction in what are traditionally seen as ‘awareness only channels’ - such as TV and OOH. 
Uncensored Klarna XMAS Giveaway street poster will appear in each major city across the country - 
Sydney, Melbourne, Brisbane, Adelaide, Perth. and will house 1 x smooth giveaway per day hidden behind 
a unique QR code. With prizes made up of cult favourites like Yeezy Slides, Nike Max Air Sneakers and luxe 
Jacquemus handbags, there’s something for everyone to enjoy - naughty or nice.

Planet OOH

Don’t Crush Your Cans

Denmark: Every year, Denmark and the Danes discard a large amount of cans because they are damaged. 
Those cans can’t be scanned in the deposit system, which has a negative impact on the environment.
So. Carlsberg nudges everyone with a simple reminder: Don’t crush your cans. Crushed cans can’t be 
scanned. Can we recycle for a better tomorrow? Probably.

Outdoor advertisement created by AKQA, Denmark for Carlsberg. 
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All figures based on display value at rate card. 

TOP CATEGORIES

£K £200K £400K £600K £800K

Retail Outlets

Political & Advisory

Telecoms

Tourism & Travel

Beers & Ciders

QSR

Finance

Jewellery

Energy

Soft Drinks

Large Format Small Format Digital

Transport Ambient

1 Retail Outlets £706k 9 Energy £119k

2 Political & Advisory £681k 10 Soft Drinks £112k

3 Telecoms £646k 11 Leisure & Sport £108k

4 Tourism & Travel £406k 12 Food £105k

5 Beers & Ciders £394k 13 Confectionery & Snacking £99k

6 QSR £358k 14 Industry & Commerce £88k

7 Finance £321k 15 Health & Hygiene £72k

8 Jewellery £153k

NOVEMBER CYCLES 23 - 24
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All figures based on display value at rate card. 

1 Virgin Media - Broadband £498k 9 Visit Belfast - Christmas in Belfast £84k

2 CCS - Coronavirus £223k 10 Sprite £81k

3 AbbeyAutoline £147k 11 Hop House 13 £79k

4 The Executive Office - Coronavirus £127k 12 Smithwick's £77k

5 Carlsberg Pilsner £109k 13 let's go hydro £76k

6 SPAR - 12 Deals of Christmas £105k 14 Ulster bank - Visa Rewards £74k

7 Argento £94k 15 McDonald's - Christmas £71k

8 Lidl - Christmas £84k

TOP CAMPAIGNS

£K £100K £200K £300K £400K £500K

Virgin Media - Broadband

CCS - Coronavirus

AbbeyAutoline

The Executive Office - Coronavirus

Carlsberg Pilsner

SPAR - 12 Deals of Christmas

Argento

Lidl - Christmas

Visit Belfast - Christmas in Belfast

Sprite

Small Format Large Format Transport
Digital Ambient & Airport

NOVEMBER CYCLES 23 - 24
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