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CHASING DREAMS WITH BT

Northern Ireland once again had the opportunity to make it to a European football tournament, however 
hopes were dashed in the make or break game against Slovenia. Lead partner of the Northern Ireland team, 
BT, used Digital OOH on large roadside screens across the province on game day, encouraging fans to 
‘Dream’. 

Speaking about the campaign, Craig Henderson, Account Manager at PML Group said: “This one-day 
campaign from BT showcased its support for the Northern Ireland team as they played a must-win game. 
Digital OOH is perfect for this kind of short-term activity, and with a number of screens in towns and cities 
across NI, we were able to roll it out to a large audience. 

“Unfortunately, it wasn’t to be for the NI team, however it was a win for OOH, which achieved its goal of 
engaging fans across the country while the match was a hot topic of conversation.”

Media: Posterscope   -    OOH Agency: PML
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ALL TOGETHER WITH ORMO
When the Ormeau Bakery opened in Belfast in 1875, its simple idea was to bake the highest quality 
products, and today that remains the same. ORMO products are still baked to the same exacting 
standards, daily in Belfast. 

The range has expanded since its launch, with pancakes, potato farls, soda farls, muffins and fruit loaf just 
some of the additions. ORMO also has partnerships with local producers, Mash Direct and Ballyrashane 
Creameries, producing high quality baked goods. 

Julie McCartney, Media Director, Krow, said: “Our latest outdoor campaign for ORMO is celebrating all 
those MOments we can enjoy MOre of as a family. 

“OOH’s ability to deliver brand awareness moments before purchase was key to the campaign planning, so 
we deployed a combination of Tesco POS sites and Adshel Live Digital Screens. We gave the campaign 
greater context and relevance by rotating a number of creative treatments throughout the day; allowing us 
to showcase the product range and versality. A number of backlit 48 sheets delivered impact & awareness, 
delivering a real stand out presence on these dark autumn nights.” 

Media: Krow    -   OOH Agency: PML
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MERRY TREATMAS FROM 
BAILEYS

With a focus on treating yourself this year, Baileys launched its Treat Report, a study into the treats we want 
and why they matter. In a somewhat prophetic way, the report highlighted that 2020 will see the continued 
rise of the ‘treat yourself’ culture, as our social conscience shifts from ‘things’ to ‘experiences’ and an 
elevated treat is a mini-pleasure that lightens the moment and brightens the day. 

With the year that we’ve all experienced, treats have certainly been high on the agenda, with more of us 
taking pleasure in the small things. To add another hint of indulgence to Christmas this year, Baileys is on 
OOH to remind audiences of the luxurious blend of Irish cream, chocolate, vanilla and the finest whiskeys, 
and the extra special ways to enjoy it. From gooey Baileys cheesecakes to the most delicious Baileys 
espresso martini, or decadently spiked hot chocolate, there are ideas for everyone. 

To reach a large audience across Northern Ireland, encouraging new ways to enjoy Baileys, 6 Sheets, Retail 
Digital and Adshel Live targeted people as they moved through towns and cities, while retail OOH enticed 
consumers at the last point of influence. 

Media: PHD    -    OOH Agency: Source out of home
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FLEXIBLE OOH SOLUTION FOR 
BELFAST TELEGRAPH

Embracing the short-term flexibility of Digital OOH allowed Belfast Telegraph to showcase its special 
offer for Black Friday. With increasing numbers of people accessing news from online sources, the Belfast 
Telegraph and its sister paper, the Sunday Life, are offering online subscriptions at a reduced rate, giving 
access to premium content for a single payment. The campaign activity ran on Pulse and InLink Digital 
Screens in Belfast City Centre, for seven days around Black Friday. 

Alison O’Neill, Media Manager, Ardmore said: “Digital screens strategically planned against areas of higher 
footfall have been used to give Belfast Telegraph flexibility both in terms of messaging and in terms of live 
advertising days. That flexibility gives Belfast Telegraph the perfect opportunity to ‘Tell it like it is’.”

Media: Ardmore    -    OOH Agency: PML
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A LIDL ARRIVAL
Just in time for Christmas, Holywood Exchange retail park is welcoming its newest arrival. Lidl opened its 
doors for the first time on 26th November, beside neighbours including IKEA, EZ Living, Next Home and 
Decathlon. 

With a huge range of Christmas food and toys on offer, Lidl remains a popular choice for shoppers, and 
a wide-reaching OOH campaign highlighted some of the available products. Specific to the new store 
opening, Lidl employed a Backlit 96 Sheet on the Sydenham Bypass, just minutes away from the new store, 
to promote the opening date. The high impact format delivered incredible visibility on the darker winter days 
and reminded shoppers of the conveniently located store. 

Speaking about the campaign, Nicola McNaughton, Senior Account Manager, PML Group said: “Lidl was 
able to promote the new store opening to thousands of vehicles that use the Sydenham Bypass daily, 
highlighting the opening date prior to launch.”

Helen Comerford, Client Manager, Mediaworks added: ”Despite this year being a very different one, we still 
think the use of outdoor is as important as ever for Lidl. 

”This year we had to be extra strategic with our placements, to be seen in both city and suburban areas to 
ensure mass reach despite government restrictions. We used a mix of large and small formats showcasing 
Lidl’s delicious Christmas range driving customers to the stores!”

Media: Mediaworks    -   OOH Agency: PML
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Lap of the Map
Support our 3,000KM virtual relay challenge, 
raising money for PIPS.
Click here for more information and to make a 
donation.
Thank you

https://justgiving.com/fundraising/pmlgroupni
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SOCIABLE MEDIA 
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Location Based Marketing

1 28th Dec - 10th Jan 10 3rd May - 16th May 19 6th Sept - 19th Sept

2 11th Jan - 24th Jan 11 17th May - 30th May 20 20th Sept - 3rd Oct

3 25th Jan - 7th Feb 12 31st May - 13th Jun 21 4th Oct - 17th Oct

4 8th Feb - 21st Feb 13 14th Jun - 27th Jun 22 18th Oct - 31st Nov

5 22nd Feb - 7th Mar 14 28th Jun - 11th Jul 23 1st Nov - 14th Nov

6 8th Mar - 21st Mar 15 12th Jul - 25th Jul 24 15th Nov - 28th Nov

7 22nd Mar - 4th Apr 16 26th Jul - 8th Aug 25 29th Nov - 12th Dec

8 5th Apr - 18th Apr 17 9th Aug - 22nd Aug 26 13th Dec - 26th Dec

9 19th Apr - 2nd May 18 23rd Aug - 5th Sept

2021 OOH Cycle Calendar
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LEGO hosts Out of Home building experience

UK: The LEGO Group has unveiled an immersive billboard at London’s Westfield Stratford shopping centre, 
which gives shoppers the opportunity to build with virtual bricks.

A new billboard that the LEGO Group has unveiled at Westfield in Stratford, London, UK. It allows passers-
by to use virtual LEGO bricks to build digital creations that appear on the big digital screen. It’s party of 
the LEGO Rebuild the World marketing campaign that has been reactivated for the Christmas shopping 
season.

Haptic technology brings the unique experience to life and allow fans to unleash their creativity on the big 
screen. The touchless experience allowed bricks to be manoeuvred on a digital billboard by tracking hand 
movements.

Colonel Sanders Goes Sans Moustache for Movember at KFC

FRANCE: Movember, the month formerly known as ‘November’, is a moustache-growing charity event that 
raises funds and awareness for men’s health. The rules are simple, start clean-shaven, then let your Mo 
take the spotlight and start conversations. On November 1st, one of the most famous mustachioed public 
figures, Colonel Sanders, decided to raise awareness for the Movember movement by shaving on day one. 
KFC France replaced its famous logo with a shaved one on all its media for one day, inviting KFC fans to 
be part of the Movember initiative.

Planet OOH

https://vimeo.com/473530504
https://vimeo.com/473530504
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These Billboards Double as Disinfecting Stations for Your Phone

FINLAND: An innovative new Out of Home project in Finland is providing a useful service during the 
coronavirus pandemic by turning billboards into disinfectant terminals for phones. The terminals, developed 
by Nordic health company Terveystalo and agency TBWA/Helsinki, claim to clean a phone in only 15 
seconds using UVC light. Coronavirus is thought to survive for up to four weeks on smartphone screens, 
but existing consumer solutions for disinfecting phones can take up to 15 minutes. 

PlayStation shapes take over London Tube station for UK PS5 launch

UK: Sony took over Oxford Circus Tube station in London to mark the launch of the PS5 in the UK. The 
marketing stunt at Oxford Circus, saw the Tube station rebranded with PlayStation shapes throughout. The 
walls of the tube station changed, alongside the decorative roundels for the four station entrances at street 
level.

Planet OOH

https://d3nuqriibqh3vw.cloudfront.net/video_disinfecting_uvc_billboard.mp4?JdzGN2C50l6TPk9k4jPMI.6Zdst2ec0e
https://d3nuqriibqh3vw.cloudfront.net/video_disinfecting_uvc_billboard.mp4?JdzGN2C50l6TPk9k4jPMI.6Zdst2ec0e
https://twitter.com/PlayStationUK/status/1329043649787785219?s=20
https://twitter.com/PlayStationUK/status/1329043649787785219?s=20
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All figures based on display value at rate card. 

TOP CATEGORIES

£K £100K £200K £300K £400K £500K £600K

Telecoms

Retail Outlets

QSR

Finance

Tourism & Travel

Political & Advisory

Beers & Ciders

Food

Health & Hygiene

Energy

Large Format Small Format Digital Transport Ambient

1 Telecoms £555k 9 Health & Hygiene £141k

2 Retail Outlets £495k 10 Energy £133k

3 QSR £417k 11 Industry & Commerce £131k

4 Finance £403k 12 Soft Drinks £127k

5 Tourism & Travel £395k 13 Motor Trade £98k

6 Political & Advisory £371k 14 Entertainment £88k

7 Beers & Ciders £296k 15 Construction-Property £61k

8 Food £191k

OCTOBER CYCLES 21 - 22
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All figures based on display value at rate card. 

1 Virgin Media - Broadband £392k 9 Carlsberg Pilsner £86k

2 Brennans Bread £133k 10 Arthritis UK £85k

3 Danske Bank - Mortgages £126k 11 Guinness £75k

4 AbbeyAutoline £117k 12 McDonald's - Saver Menu £74k

5 JTI - Menthol £111k 13
Belfast City Council -  
Anti-Litter £72k

6 SPAR - 12 Deals of Christmas £106k 14 CCS - Coronavirus £69k

7 KFC - Wow Box £93k 15 Tourism NI £67k

8
McDonald's - Quarter Pounder 
Range

£93k

TOP CAMPAIGNS

£K £100K £200K £300K £400K £500K

Virgin Media - Broadband

Brennans Bread

Danske Bank - Mortgages

AbbeyAutoline

JTI - Menthol

SPAR - 12 Deals of Christmas

KFC - Wow Box

McDonald's - Quarter Pounder Range

Carlsberg Pilsner

Arthritis UK

Small Format Large Format Transport Digital Ambient & Airport

OCTOBER CYCLES 21 - 22
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OOH Media Pack 2021
It’s about this time of year at PML Group that we send our annual OOH media 

pack, including our ever-popular mouse mat calendar.  However, like many things 
in 2020, COVID-19 presents a new challenge in how we get these important OOH 
touchpoints into your possession. So, this year we will be offering the option of a 

home delivery. Alternatively, we can arrange delivery to your office.

Click here to register for a pack.

Closing date for orders is December 9th 2020. Thank You.

https://pmlgroup-ni.com/2021-marketing-material/

